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marCis interactive offer a comprehensive menu of digital 
initiatives allowing our clients to expand reach, increase sales and 
improve marketing ROI. These Di’s include: 
 

 Di-1 – Search Engine Marketing (SEM) 

 Di-2 – Search Engine Optimization (SEO) 

 Di-3 – Social Media Marketing & Measurement  

 Di-4 – Email Marketing 

 Di-5 – Mobile Marketing 

 Di-6 – Contextual & Display Marketing  

 Di-7 – Website Development & Usability Consulting 
 Di-8 – Mobile App Development 

 Di-9 – Micro-Site & Custom Landing Page Development 

 Di-10 – Web Analytics Audit 

 Di-11 – Phonecall Tracking 

 Di-12– Local Business & Maps Advertising 

 Di-13 – Integrated Reporting 
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Di-1 – Search Engine Marketing 
 
Why? 

• Promote events, special offers, & generate buzz 
• Ability to customize brand messaging via sponsored links 
• Rapid speed to market 
• Target customers by specific geographic location 
• Audit current program to gauge effectiveness 

How? 
• Develop a strategic plan for pay-per-click marketing 
• Ongoing management, optimization, & reporting of results 
• Integration with web analytics system to measure ROI 

Pricing Options 
• Campaign set up fee per engine 
• Ongoing management/optimization on a monthly retainer 

 
Di-2 – Search Engine Optimization (Audits, Implementation, On- 

Going Management) 
 
Why? 

• Optimize existing & under-construction websites for search engines 
• Increased traffic results in increased bookings & revenue 
• Organic clicks are free! 

How? 
• SEO audit, recommendations, & reporting for each domain 
• Implementation of recommendations 
• Quality link-building services 
• Dedicated SEO specialist 

Pricing Options 
• One time SEO audit fee per site 
• Hourly implementation fees based on scope of findings 
• On-going SEO management/optimization on monthly retainer 
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Di-3 – Social Media Marketing & Measurement 
 
Why? 

• Engage & interact with your target audience 
• Promote events, contests & special offers 
• Monitor brand sentiment 

How? 
• Develop a strategic plan for social media marketing 
• Profile creation & setup 
• Ongoing management & reporting 
• Profile optimization including custom applications 
• Measure results with integrated reporting 

Pricing Options 
• One time set up fees for profile creation 
• Management & reporting is on a monthly retainer 
• Profile optimization charge based on project scope 

 
Di-4 – Email Marketing 
 
Why? 

• Response rate for email marketing is generally higher than other channels 
• Effective method to maintain contact with and remarket to existing customers 
• Excellent channel for testing & optimizing messaging 

How? 
• Build email database through website and other marketing channels 
• Build creative HTML-based emails and newsletter templates 
• Database management and measurement of results 

Pricing Options 
• Initial set up fee 
• Monthly fees based on email volume 
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Di-5 – Mobile Marketing 
 
Why? 

• Smartphone users have an “always on” mentality 
• Mobile messages have a faster response rate than email 
• Display and video ads provide a more engaging experience 

How? 
• Define target market & advertising channels 
• Build up mobile phone number database 
• Strategically deliver ads across multiple networks and measure results 

Pricing Options 
• Fee based on project scope 

 
Di-6 – Contextual & Display Marketing 
 
Why? 

• Increase brand awareness 
• Use image, text, or multimedia ads to reach new customers 
• Target business & travel web publications 

How? 
• Develop a customized media plan to reach target audience 
• Ongoing management, optimization, & reporting of results 
• Integration with web analytics system to measure ROI 
• Ads displayed across the web and mobile websites 

Pricing Options 
• Campaign set up fee per channel 
• Ongoing management/optimization on a monthly retainer 

 
Di-7 – Website Development & Usability Consulting 
 
Why? 

• Your website CAN be your #1 resource for revenue & represents your brand 
• Usability consulting improves flow & ease of movement through website 
• We can identify roadblocks that make purchasing difficult 
• Designers generally don’t incorporate marketing or usability best practices 

How? 
• Expert usability analysis 
• On-going consultation with you & your web development team 

Pricing Options 
• Hourly rate or monthly retainer 
• Pricing may change depending on the size or scope of the project 
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Di-8 – Mobile App Development 

 
Why? 

• Reach technology savvy customers 
• Integrate purchasing system 

How? 
• Develop a comprehensive project scope addressing your business needs 
• Create a polished app and submit to AppStore 
• Promote the application through offline & online channels 

Pricing Options 
• Fixed cost depending on features 
• Application hosting available 

 
 
Di-9 – Micro-site & Custom Landing Page Development 
 
Why? 

• Custom landing pages and micro-sites highlight new promotions & events 
• Offers greater speed to market than building an entire site 
• Focused layout & content can improve acquisition rate & lower marketing costs 

How? 
• Our developers can quickly construct new pages given short lead times 
• Focus on new offers or promotions 

Pricing Options 
• One time development fee per site 

 
Di-10 – Web Analytics Audit 
 
Why? 

• Analyzing your site’s performance is vitally important to understanding the customer 
• Ensure accurate measurement of website data & revenue 
• Provide a comprehensive & measurable view of website performance 

How? 
• Audit of website analytics implementation & setup for all properties 
• Aim to integrate all data from multiple sources 

Pricing Options 
• One time project fee 
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Di-11 – Phone Call Tracking 
 
Why? 

• Track phone and click-to-call marketing efforts for PPC & SEO efforts 
• Provide additional tracking visibility through call recording & voice recognition 
• Compare/contrast performance with online purchasing system 

How? 
• Implement tracking code on all phone campaigns 
• Provide reporting to measure results 
• Optimize based on analytics data 

Pricing Options 
• Fee based on project scope 

 
Di-12 – Local Business & Maps Advertising 
 
Why? 

• Local search is a growing channel 
• Click-to-call increases likelihood of engaging with potential guests 
• Can include promotional offers to further entice actions 

How? 
• Setup the LBC (Local Business Center) profiles 
• Provide periodic updates to content and promotional offers 
• Review results in analytics to make recommendations 

Pricing Options 
• Fixed fee to setup 
• Ongoing management/optimization on a monthly retainer 

 
Di-13 – Integrated Reporting (included) 
 
Why? 

• Custom built to include results across all digital initiatives 
• Comprehensive view makes strategy decisions more meaningful 
• Essential element of the multi-channel approach 

How? 
• Consolidate data from all sources 
• Analyze the impact of each channel on each other 
• Provide strategic recommendations based on data 

Pricing Options 
• Price is built into the monthly retainer fees 
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About marCis interactive 
 
marCis interactive is a boutique digital marketing agency headquartered in Durham, NC 
with a major presence in the Boston area. Our team gained international experience 
working in large NYC agencies with Fortune 500 clients such as SAP, Four Seasons 
Hotels, Humana, BMW and Nokia. In leaving the lavish offices of Madison Avenue, we 
realized that there was an opportunity to offer comparable service with a different 
approach.  To accomplish this, we have brought on some of the brightest talent in the 
digital industry, including former co-workers and industry veterans. Our main goals are 
to provide excellent service and measurable results in an ever-changing and increasingly 
digital landscape. Our contemporary model allows us to do this more efficiently, and at 
higher service levels than our competition. 


